JOB DESCRIPTION

JOB TITLE: 

Data Mining Manager
REPORTS TO: 
General Manager, Segment Division
DATE:
 



LOCATION:
 

PURPOSE:  The Data Mining Manager will use data mining tools to identify sophisticated insights of customer behavior, and will define, identify and roll-out analytical tools to profile customers / potential customers and their interactions with the company on a consistent basis, under the direction of the General Manager, Segment Division.
MAIN ACCOUNTABILITIES/ KEY RESULTS AREA:
· Segment and regional analysis (including customer data – usage, additions, disconnects, trends, market analysis, competitor analysis, customer satisfaction, etc.) These become the Segment’s and Region’s KPI’s and will be continually tracked.
· Work closely to Segment Management in order to identify and describe sub-segments of customers to be addressed by up-sell / cross-sell / loyalty / retention programs

· Work closely to Segment Management in order to identify and describe sub-segments of potential clients to be addressed by acquisition / win-back programs
· Work with Company Data Warehouse and extract vital information 

· Create and manage Marketing Database; deliver Marketing dashboard
· Manage reporting generation tools 
· Assist / input in Customer Relationship Management (CRM) development / implementation 

· Provide analysis and metrics necessary to measure data integrity and quality
· Assist/input into the strategy for the Segment.
· Accountable and responsible to deliver the revenue targets for the segment. Job performance and compensation will be monitored based on attainment of revenue objectives.

JOB REQUIREMENTS:

Education:

University degree with concentration in either Marketing, Engineering, Statistics or Operations Research.
Working Experience

At least 5 years in a similar role in a competitive environment. 
Knowledge, Skills & Abilities
· Strong data mining and analysis skills necessary for building models for predictive analysis, customer behavior analysis, and customer structural analysis from enterprise data. 

· Strong knowledge and experience with database software, and DB and Analytic tools such as Oracle, Oracle Data Mining, SQL, SAS, Siebel Analytics
· Strong analytical skills
· Ability to work independently 

· Ability to create and deliver effective business presentation to senior management
· Good communication skills (both written and oral) 

· Good team and interpersonal skills

· Must be a self-starter, highly organized and hands on personality. 

· English language fluency; oral and written
Source: Renaud 2010


