JOB DESCRIPTION

JOB TITLE: 

General Manager, Marketing
REPORTS TO: 
Chief Commercial Officer
DATE:
 



LOCATION:
 

PURPOSE: Operate at the highest level and be responsible for formulating and directing the company's marketing strategy. Work closely with key stakeholders across the organization to determine business objectives and strategy for delivery, as well as lead his/her own team and co-ordinate the input of any external agencies involved in the company's marketing strategy. 
MAIN ACCOUNTABILITIES/ KEY RESULTS AREA:
· Coordinates all marketing efforts to develop the marketplace to ensure majority of market share.
· Evaluates economic, business & consumer trends for potential impact and opportunity. Identifies key business opportunities and potential threats.

· Develops and maintains the company’s brand identity in consultation with Executive Management Team
· Establishes clear brand proposition, determines with other key decision makers exactly what the brand identity is, where its target market lies and how that impacts company’s visibility in its internal and external exposure.

· Plans and administers the marketing and research budget that include: promotion & advertising, research and distribution budgets and support the development of regional marketing budgets.
· Ensures that corporate advertising and marketing across all communication media is aligned to brand identity, in order to keep brand’s message strong and clear.
· Manages and liaises with the company Advertising agency that executes corporate image campaigns and tactical product campaigns.

· Organizes and executes participation in Trade fairs and exhibitions , Sponsored events, Road Shows

· Facilitates the implementation of best demonstrated industry and company best practices

· Ensures the recruitment, selection, orientation, development and retention of high-calibre personnel; assures that marketing has well qualified individuals, properly trained to carry out the organization’s mission.

· Ensures that all programs, products and personnel maintain a consistent focus on the highest level of the customer quality, satisfaction and value; provides guidance and support in the retention of profitable business.

· Acts as liaison between Executive Management Team in the development and/or implementation of programs, policies and operating procedures
JOB REQUIREMENTS:

Education:
· University degree or equivalent level achieved through extensive professional experience required.  
· Concentration in Marketing Business (Communications preferred). 
Working Experience
· At least five years in senior marketing role in a privatized in a competitive environment.

· Experience as a top-level manager with strong marketing skills.
· Knowledge and/or experience with technologically-oriented companies in strongly desirable 
Knowledge, Skills & Abilities
· Ability to think strategically, synthesize complex marketing/business/financial data and develop innovation programs and solutions
· Excellent planning, organization and leadership skills

· Strong customer and service orientation

· Strong interpersonal skills with the ability to interact effectively at all levels and across diverse cultures. Excellent motivational skills required

· Demonstrate an ability to inspire others and build effective teams 
· Ability to embrace change and think in terms of revisions of process and structure

· Flexibility and the capacity to accept multiple responsibilities and new challenges, while keeping the objectives clearly focused

· Must be able to function effectively in a matrix management environment (internal/external)

· Self-starter, energetic, logical thinker and results oriented
·  Integrity and strong personal value system is crucial
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