JOB DESCRIPTION

JOB TITLE: 

Geo-marketing Manager
REPORTS TO: 
General Manager, Segment Division
DATE:
 




LOCATION:
 

PURPOSE:  The Geo-marketing Manager will analyze the regional market needs and specificities at the most granular level, will identify regional opportunities and develop regional marketing programs to address them, under the direction of the General Manager, Segment Division, and in close cooperation and alignment with Segment Management. 
MAIN ACCOUNTABILITIES/ KEY RESULTS AREA:
· Regional analysis (including customer data – usage, additions, disconnects, trends, market analysis, competitor analysis, customer satisfaction, etc.) These become the Region’s Key Performance Indicators (KPI) and will be continually tracked.
· Work closely with Segment Management to determine strengths, weaknesses, opportunities, threats and gaps for the segment in different regions. 
· Assist/input into the strategy for the Segment.
· Track competitive analysis for segment trends and developments at regional level.

· Identify and evaluate / assess customers financial and economic power by region
· Evaluate / assess existing resources versus underdeveloped potential in regions 
· Identify, develop and implement specific programs and initiatives for the Regions. This includes:

· Customer acquisition / win-back programs

· Development of promotions
· Up-sell / Cross-sell programs
· Use specific SW packages (MapInfo) to:

· Create highly detailed maps to aid in decision making 

· Reveal patterns and trends in data that may otherwise be impossible to see in spreadsheets and charts 

· Perform sophisticated and extensive data analysis 

· Understand customer and marketplace demographics 

· Manage geographically based assets, such as stores, people and property 

· Accountable and responsible to deliver the revenue targets for the region. Job performance and compensation will be monitored based on attainment of revenue objectives.

JOB REQUIREMENTS:

Education:

University degree or equivalent level achieved through professional experience with concentration in Marketing, Business, and/or Communications preferred.
Working Experience

At least 5 years in market research, planning a product, marketing role in a competitive environment. 
Knowledge, Skills & Abilities
· Autonomous, able to work with minimal supervision 

· Demonstrate an ability to lead and work cross-functionally
· Strong analytical skills
· Campaign management and market planning experience

· A proven track record in developing and administering a marketing programs
· Must be a self-starter, highly organized and “hands-on” abilities 

· Smooth presentation and interpersonal skills. 

· Good knowledge of Microsoft Office and Windows-based computer applications. 

· English language fluency; oral and written
Source: Renaud 2010


