JOB DESCRIPTION

JOB TITLE:
Regional Marcom Manager
REPORTS TO:
Marketing Communications Manager
DATE:

LOCATION:


PURPOSE: 
Leading the regional marketing communication team in implementing all the local manifestations of the national campaigns and in implementing specific regional Marcom activities. Monitors progress against business objectives throughout the year. 
DIMENSIONS: 

PRINCIPAL ACCOUNTABILITIES/ KEY RESULTS AREA:

· Develops regional Marcom strategic plans in line with the overall Marcom roadmap; 

· Supervises the implementation of the marketing communication activities, on branding, acquisition and retention;

· Supervises that all programs, promotions, special events and sponsorship activities maintain a consistent focus on the highest quality level of customer quality, satisfaction and value.

· Develops and manages an efficient regional Marcom team, facilitating teamwork as well as the implementation of progressive change.

· Supervises the implementation of the internal communication plan on the local level;
· Evaluates economic, business and consumer trends for potential impact and opportunity. Identifies key business opportunities and potential threats. Reports back to Marcom Manager
· Develops together with the team monthly reports on the regional Marcom activity; 

· Manages the interaction between the Marcom department and the other departments’ local representatives; manages the regional Marcom team;

· Coordinates regional budgets with effective measurement and control techniques

REQUIRED SKILLS & KNOWLDEGE:

Education
· University degree in Business and 5+ years of progressively responsible business experience with an emphasis in marketing

Other training & certifications
· Preferably Master Diploma in Marketing field and/or MBA
Work Experience
· Experience as a manager with strong marketing skills

· Knowledge and/or experience with technologically-oriented companies is strongly desirable

Skills
· Ability to think strategically, synthesize complex marketing/business/financial data and develop innovation program and solutions.

· Excellent planning, organization and leadership/management skills.

· Excellent verbal, written and presentation skills. Strong customer and service orientation.

· Strong interpersonal skills with the ability to interact effectively at all levels. Excellent motivational skills required.

· Ability to embrace change and think in terms of revisions of process and structure

· Flexibility and the capacity to accept multiple responsibilities and new challenges while keeping the objectives clearly focused.

Specific requirements (ex., extended working hours, availability to travel, driving license etc)
· Must be able to function effectively in a matrix management environment

· Self starter, energetic, logical thinker and results oriented
· Working under pressure, extended working hours
· Integrity and strong personal value system in crucial
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