JOB DESCRIPTION

DIRECTORATE:
Marketing

DIVISION:

Residential Segment Division
JOB TITLE:

Junior Market Research Analyst  
REPORTS TO:
Senior Market Research Analysist
DATE:



LOCATION:


PURPOSE:
Assists Senior Market Research Analyst in planning and executing internal and/or external market research for a better understanding of customer needs/ perceptions/ behaviour regarding existing/ new telecom products (services).
DIMENSIONS:

PRINCIPAL ACCOUNTABILITIES/ KEY RESULTS AREA:

· Monitor and evaluate the success of company’s marketing and advertising programs by means of sales and customer data analysis, prepare reports on tendencies and sampling.

· Continuously monitor competitors’ activities and market developments as to provide with the accurate and timely data senior managers in order to take appropriate actions.

· Make preliminary analysis for different type of programs
· Liaise with sales and marketing executives as to identify their information needs and contribute in the design of the appropriate reports and the identification of the appropriate research methodologies and tools.

· Use advanced analytical methods to research more in-depth business situations, search for new/ relevant key learning to improve business and make specific and actionable recommendation.

· Responsible for all tasks associated with timely and cost effective completion of research projects.
· Interpret research findings and compile recommendations for marketing and sales management.

· Respond and manage the fulfillment of ad-hoc requests for reports or analysis.

JOB REQUIREMENTS :
Education
University degree in science/ business/ economics/ statistics/ mathematics and/or equivalent level of work experience.
Work Experience
A minimum of  1+ years of relevant work experience in marketing research, on either the client or supplier side
Knowledge, Skills & Abilities
· Experience in all phases of research (from design to analysis and reporting) with a variety  of methodologies (online, telephone, focus group, etc.);
· Self-start and self-motivated analytical thinker; 
· Knowledge of new products market research techniques;
· Experience in translating customer needs in objective for research;
· Creative, problem solver

· Good verbal, written and interpersonal communication skills, effective presentation skills, teamwork skills.
· Detailed oriented, organizational and time-management skills, hard worker, able to work under pressure.
· Flexibility and capacity to accept multiple responsibilities.
· Working knowledge of Microsoft Office Products (i.e. Word, Excel, PowerPoint, Outlook) required Windows-based computer applications and also statistical packages for analysis SPSS, Statisctica, SAS
· English fluency; oral and written
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