JOB DESCRIPTION

JOB TITLE: 

Marketing General Manager
REPORTS TO: 
Chief Commercial Officer
DATE:
 



LOCATION:
 

PURPOSE: Operate at the highest level and be responsible for formulating and directing the company's marketing strategy. Work closely with key stakeholders across the organization to determine business objectives and strategy for delivery, as well as lead their own team and co-ordinate the input of any external agencies involved in the company's marketing strategy. 
MAIN ACCOUNTABILITIES/ KEY RESULTS AREA:
· Design, implement, and facilitate the annual marketing plan. Support and facilitate development and implementation of marketing plans per business segment. Organize and oversee campaign executions per segment.
· Establish clear brand proposition, determine with other key decision makers, exactly what the brand identity is, where its target market lies and how that impacts company’s visibility in its internal and external exposure.

· Plan and administer the marketing and research budget that include: Promotion & Advertising and Research budgets and support the development of regional marketing budgets.

· Ensure that corporate advertising and marketing across all communication media is aligned to brand identity, in order to keep the brand's message strong and clear, and that the brand not only meets but exceeds consumer expectations. Manage and liaise with company’s Advertising agency that executes corporate image campaigns and tactical product campaigns.

· Organize and coordinate the implementation of customer and product surveys including:

· Customer retention and satisfaction surveys per segment

· Corporate image surveys

· Brand recognition and awareness surveys

· Marketing surveys initiated by product managers

· Track campaign effectiveness
· Develop and administer a marketing database which includes customer and prospect information, mailing list applications, customer history etc.
· Develop and coordinate loyalty programs for specific customer segments
· Oversee company’s electronic marketing efforts including supervision of the commercial part of the corporate website.

· Supervise Brand, Product, Market Planning, Strategy Segment, Trade Marketing & Program Planning Managers.  Make staffing and hiring decisions within marketing division.
· Organize and execute participation in:

· Trade fairs and exhibitions

· Sponsored events

· Road shows

JOB REQUIREMENTS:

Education:

University degree or equivalent level achieved through extensive professional experience required.  Concentration in Marketing, Business, or Communications preferred.
Working Experience

At least five years in senior marketing role in a competitive environment. 
Knowledge, Skills & Abilities
· Demonstrate an ability to inspire others and build effective teams 
· Strategic thinker
· Marketing management

· Product development

· Campaign management and strategic planning experience

· A proven track record in developing and administering a marketing program.
· Must be a self-starter, highly organized and hands on personality. 

· Smooth presentation and interpersonal skills. 

· Good knowledge of Microsoft Office and Windows-based computer applications. 

· Fluent in English; oral and writing
