	Job Description



	Department

Function

Reporting to

No. of direct reports

No. of indirect reports

Salary grade

Location
	Regional Operations

Regional Marketing Coordinator

Regional Commercial Director

Regions 

	General Purpose of the Job

Liaison to corporate Marketing division, participating in the implementation of the Marketing Plan, Business Plan and planning, achieving regional promotional activities while ensuring the company brand image.

Principal Duties and Responsibilities
· Coordinates all marketing efforts to develop the marketplace to ensure retention and majority market share in the region
· Evaluates economic, business and consumer trends for potential impact and opportunity. Identifies key business opportunities and potential threats. Reports back to Marketing Corporate

· Develops and maintains the company’s brand identity in consultation with Marketing Corporate  

· Coordinates regional budgets with effective measurement and control techniques

· Facilitates the implementation of best demonstrated industry and company practices

· Ensures that all programs, promotions, special events and sponsorship activities maintain a consistent focus on the highest quality level of customer quality, satisfaction and value.

· Ensures all (internal/external) communications are clear, concise, informative and timely. Provides appropriate feedback loop to Commercial Director and Marketing Corporate interface.

· Acts as liaison between Marketing Corporate in the implementation and/or interpretation of programs, policies and operating procedures.
· Carries out all responsibilities in an honest, ethical, fair and professional manner.

	Level and Types of Decision making

· In Marketing related issues within authority given by Commercial Director and Marketing Corporate


	Financial Responsibility

- Expenses 



	Collaboration with other department

- Direct day-to-day link with Marketing Corporate interface.

	Requirement of education and skills
· B COMM and/or 3+years of progressively responsible business experience with an emphasis in marketing.

Qualifications

· Excellent planning, organization skills.

· Excellent verbal, written and presentation skills. Strong customer and service orientation.

· Strong interpersonal skills with the ability to interact effectively at all levels and across diverse cultures. Excellent motivational  skills required

· Ability to embrace change and think in terms of revisions of process and structure

· Flexibility and the capacity to accept multiple responsibilities and new challenges while keeping the objectives clearly focused.

· Ability to be an effective member of and lead program/project teams.

· Must be able to function in effectively in a matrix management environment (internal/external).

· Ability to facilitate progressive change.

· Self -starter, energetic, logical thinker and results oriented.

· Integrity and strong personal value system is crucial.

	Date:

Name of Employee ........................................

……………………………………….                                                    ………………………………………………..

              Employee                                                                                 Responsible Manager


