JOB DESCRIPTION

JOB TITLE:

Segment Analyst
REPORTS TO:
Segment Manager
DATE:






LOCATION:
             
PURPOSE:   Perform analysis, forecasts, trends and reports for each segment to provide reliable intelligence, interpretation and reports to Segment Manager, which will contribute to the development of marketing strategy and programs. 
DIMENSIONS:

PRINCIPAL ACCOUNTABILITIES/ KEY RESULTS AREA:

Responsible for data intelligence support to the Segment Managers and/or Segment Division General Managers by providing timely and systematic delivery of analysis and relevant reports addressing segment specific data as follows:

· Source and gather data, analyze and report on segment specific indicators such as:  penetration, product usage, additions, disconnects, market trends, market potential, growth trends, and competitive trends.

· Track and analyze pricing programs, market and competitive trends. Assist in product and/or service pricing with Product and/or Pricing teams.
· Track churn and retention data and trends; provide summarized highlights of key findings for each segment.

· Analyze customer satisfaction results/trends and provide a summary of cross-functional action items.

· Identify gaps in market data and/or internal data sources.  Provide recommendations on sources, research and/or reports. 

· Analyze the effectiveness of sales promotions, marketing campaigns and programs.  Maintain a database of those. 
· Liaise with Sales, Marketing, Product and Customer Care for data gathering and/or exchange of key market findings.
· Pro-actively participating in the development of marketing and/or operational plans.
JOB REQUIREMENTS:

Education:

University degree with concentration in economics; business; and/or finance.
Working Experience

Market analyst with at least 3 – 5 years of relevant experience in a fast-paced high-technology and/or telecom organization.
Knowledge, Skills & Abilities
· Self-start and self-motivated analytical thinker 
· Strong project management skills
· Proven track record in developing, administering and monitoring market analysis, data trends, and generation of reports
· Financial acumen
· Demonstrated organizational and time-managment skills. 
· Strong presentation and communication skills. 

· Working knowledge of Microsoft Office and Windows-based computer applications. 

· English fluency; oral and written
