JOB DESCRIPTION

JOB TITLE:

Senior Marketing Communications Specialist
REPORTS TO:
Advertising Supervisor
DATE:



LOCATION:


PURPOSE: Participates in developing the above-the-line Strategy. Develops and, after approval, implements marketing communications activities that raise customer awareness of product/service offerings according to the overall marketing and communication strategy of the comapny.

MAIN ACCOUNTABILITIES/ KEY RESULTS AREA:

· Gives strategic directions for implementing the Above the Line (ATL) activities and assists the Advertising Supervisor in developing the ATL plans;

· Participates, together with the Media Supervisor, in developing the Media strategy for the developed ATL activities;

·  Coaches and gives directions to the junior members of the ATL team;
· Generates new ideas for promotions, articles, press releases, advertising, etc. and ensures coordination and coherence with internal marketing/advertising/sales professional practices; presents ideas to management for approval.

· Implements promotional activities within budget constrain as to increase product awareness and continuously evaluate their market impact against predefined promotional objectives.

· Liaises with internal marketing functions, judets operations, and external agencies to monitor timetable and progress of assigned promotional activities.

· Contributes in the evaluation and selection of the most appropriate media mix in order to educate consumers, built public awareness and promote company’s products and services according to the communicational strategy and commercial objectives within budget constrains.

· Develops and distributes media releases to the appropriate media channels as to promote Romtelecom products and corporate image.

JOB REQUIREMENTS:

Edducation:

University degree in marketing or PR.

Working Experience

A minimum of three to five years of work-related skill, knowledge, or experience is needed.

Knowledge, Skills & Abilities

· Communications and Media — knowledge of media production, communication, and dissemination techniques and methods. This includes alternative ways to inform and entertain via written, oral, and visual media.
· Sales and Marketing — knowledge of principles and methods for showing, promoting, and selling products or services. This includes marketing strategy and tactics, product demonstration, sales techniques, and sales control systems.
· Psychology — knowledge of human behavior and performance; individual differences in ability, personality, and interests; learning and motivation.

· Critical Thinking — using logic and reasoning to identify the strengths and weaknesses of alternative solutions, conclusions or approaches to problems.

· Active Listening — giving full attention to what other people are saying, taking time to understand the points being made, asking questions as appropriate, and not interrupting at inappropriate times.

· Social Perceptiveness — being aware of others' reactions and understanding why they react as they do.

· Persuasion — persuading others to change their minds or behavior.

· Coordination — adjusting actions in relation to others' actions.

· Originality — the ability to come up with unusual or clever ideas about a given topic or situation, or to develop creative ways to solve a problem.

· Fluency of Ideas — the ability to come up with a number of ideas about a topic.

· Dependability — being reliable, responsible, and dependable, and fulfilling obligations.

· Initiative — willingness to take on responsibilities and challenges.

