	To: Market Research Section – Residential Segment

	No:

Date:            , 2009

	Project name: Wimax concept test (quantitative)


	National and/or regional level of study: 

	Contact person (Name/ Phone): 

	Due time:                      , 2009



	Methodology: F2F interviews 

	Main Research Objective:

identify the buying intention and product attractiveness


	Specific Research Objectives:

· General information about the telecom services already used by the respondents;

·  Customers perception regarding the concept of mobile broadband service;
· Likeability of the concept 

·  Uniqueness of the concept 

·  Credibility of the concept 

·  Suitability of the concept for  X company
· Optimal price interval and price sensitivity

· Likes and dislikes about the concept.  
·  Willingness to use tested service;

·  Intention for buying tested service – as described in the concept;


	Target market:

· Employee responsible or involved in the acquisition process of fixed/mobile internet services.
· Sample 200- 500 companies (user and non- users of internet connection)


	Additional information to be provided:
(i.e.: concept description, price points, internal data etc.)
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